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What is your role and what do you enjoy most? 
 
I am co-founder and executive creative director of the British strategic communications design 
agency Spring, which I launched with Simon Hazelgrove in 2006.  I like to work collaboratively with 
organisations to liberate their own creativity in working towards success; bringing a powerful 
combination of energy, focus and originality to every challenge. 
 
I am also a board director of the Design Business Association, a trustee of the Norwich Theatre Royal, 
the Southwold Music Trust, and The Cromwell Museum in Huntingdon. I was one of the founder 
Board Directors of New Anglia Local Enterprise Partnership. I am an advisor for Creative & Cultural 
Skills, and a British business ambassador for UKTI.   
 
What does your company do and why is it successful? 
 
Spring is a strategic communications design agency. Our reason for being is to nurture and power the 
reputation, ambition and fortunes of our clients as well as our place and our people. We are 
described as The Agency For Change, because Spring works best with clients who have an ambitious 
vision for the future and want the guidance of a capable, collaborative team. We know that change 
can be challenging, and have the experience, passion and processes in place to make the journey 
towards change an enjoyable and successful experience.  
 
Spring specialises in brand consultancy, destination marketing, digital marketing, community 
engagement and multi-channel communications programmes. Clients include the Moroccan National 
Tourism Office, National Trust, The Conservative Party, Dance East, Gainsborough’s House, 
Champagne Bollinger and EDF Energy. 
 
Our Three Square Marketing Programme divides projects into three phases: Consult, Create and 
Campaign. These phases allow us to take a deep dive into a client’s business and audience, set a 
strong direction towards ambitious targets, develop creative responses which are not only bold and 
well crafted but also absolutely on point, and deliver them effectively across audience-appropriate 
channels and media. Spring’s 25-strong team is formed of highly-skilled, client-centric people, known 

mailto:info@investinsuffolk.com
http://www.investinsuffolk.com/
mailto:@investinsuffolk
http://www.springagency.co.uk/
mailto:erika@agencyforchange.co.uk


 

as The Springers, who share the common characteristics of creative energy, a strong work ethic - and 
being nice people to do business with! 
 
Headquartered in the British seaside town of Southwold, Spring is ranked as the UK’s 88th agency by 
Design Week, and is the recipient of multiple awards for our work, our people and our CSR activities. 
Spring was established in 2006 and is still privately owned and managed by its founders, Erika Clegg 
and Simon Hazelgrove. 
 
What’s good about doing business in Suffolk? 
 
Suffolk is just a hop and a skip from London: but also intrinsically linked with the continent, through 
our heritage and our geography. Being located in Suffolk supports Spring's position as an 
international business - hence you will find a compelling mix of regional and global brands on our 
client list. And of course, Suffolk allows Spring's staff to enjoy a quality of life that many other places 
would not. From the quality of our locally produced food and drink, to the purity of the air we 
breathe - Suffolk inspires health and well-being. It's easy for Springers to cycle into work, even from 
many miles away; and our creative spirit is nurtured by the vast sky, the big sea and the lifestyle 
available to Suffolk's people. 
 
Do you see potential for growth in your sector? 
 
Spring is in the process of moving to a studio six times the size of our current premises, to support 
our growing team of skilled, talented people. So yes, for businesses in our sector that have ambition, 
take responsibility for the quality of their work, and are prepared to work hard and think big, there is 
indeed the potential to grow. But the county needs to have more self-esteem and ambition - at the 
moment Suffolk is not intuitively linked with innovation, creativity and growth. That's something 
which simply must be addressed. There's an issue of balance: of course we want to preserve the 
character of the place, but we have a duty to the next generations to equip them with the skills and 
attitude to meet the opportunities that lie ahead. This is not news, but it is essential work and Spring 
gets involved with it on various levels. 
 
What would you advise a business thinking of setting up in Suffolk? 

1. Get to know the networks, and contribute in a positive way to the community of the county. 
To be based here is a wonderful thing, and at Spring we believe that gives us a responsibility 
to support the region. 

2. Be prepared to travel a lot! 
3. Keep your standards high - it's easy to relax. Don't. Not in your working life, anyway. 

 
 


